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ABOUT ME

Mom of 2

Returned Peace Corps Volunteer (Senegal 2000-
2002)

Author, Storytelling in the Digital Age: A Guide for 
Nonprofits; new book coming out fall 2019

Former Development/Marketing Director

Tweet: @JuliaCSocial, #NPC19 

www.JCSocialMarketing.com 
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Connect

Get Digital Storytelling Workbook:

Text WORKBOOK to 345345



What We Will Cover Today

How to use digital 
storytelling to build and 

deepen relationships with 
donors and supporters

How to create a system 
to collect and craft the 
best stories across your 

organization

How to write a 
captivating story that will 

spur people to take 
action

Real-world examples 
from nonprofits 

leveraging digital 
storytelling









TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



STOP THINKING 
OF STORYTELLING 
AS A MEGAPHONE 

TO PROMOTE 
YOUR AGENDA.
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START THINKING 
OF IT AS A GIFT 

FOR YOUR 
SUPPORTERS.
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WE HAVE A MORAL OBLIGATION TO 
SHARE OUR STORIES.
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3-PART DIGITAL STORYTELLING FRAMEWORK
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COLLECT CRAFT SHARE



PHASE 1: 
COLLECT THE 

BEST KINDS OF 
STORIES
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START WITH WHY
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Why are we collecting 
stories?

What would success look like 
if we achieve our digital 
storytelling goals? 
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KNOW YOUR 
AUDIENCE
Who are your supporters?

What do they value?

What motivates them?

What drives them?

What makes them irrationally 
passionate?
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KNOW YOUR AUDIENCE
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In their words, what are the 
top 5 reasons that your 
supporters get, and stay, 
involved? 

Find the answers and collect 
stories around those reasons.



4 TYPES OF NONPROFIT 
STORIES TO COLLECT
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IMPACT STORY

Life changed; trajectory altered.

Not data-driven.

Benefits not features.

Not as much about WHAT they went through, but how 
they FELT. 

Address knowledge gaps about the population and 
the program. 
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WE CAN’T SHARE 
DETAILS ABOUT 

OUR CLIENTS.
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SPLASH – MEET 
JHARANA
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HUNGRY KATE: THE GIRL WITH A BELLY ACHE
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INSIDER STORY

Who works with and for your organization?

Why do they do it?  

What have they learned?

What has been their best experience?

What has been the hardest?

Behind-the-scenes insight

Humanize the brand
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DONOR STORY
Powerful form of social capital.

Why did they give?

Why do they continue to give?

What does this mean to them?
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COMMUNITY 
STORY

Volunteers. 

Influential and well-respected community members.

Community partners.

Legislators, politicians, media personalities. 
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“SO, TELL US YOUR STORY…”

What is your favorite memory? 

How has our organization made you feel?

How did you feel when you first discovered us?

What is one reason that you continue to support 
us?

What impact have you witnessed in the 
community because of our work?
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WHERE TO FIND 
STORIES?
Think like a journalist. 

Write every story idea down, 
no matter how small. 

Look at current events to see 
what’s newsworthy.
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WHERE TO FIND 
STORIES?
Review all print materials and 
collateral.

This includes annual reports, 
grants, event programs, press 
releases, brochures, etc.

Re-examine past and present 
events. 
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PHASE 2: 
CRAFT 

CAPTIVATING 
STORIES
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CAPTIVATING STORY BUILDING BLOCKS
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HOOK CHARACTER STAKES DETAILS CALL-TO-
ACTION



THE HOOK  

TWEET: @JULIACSOCIAL #NPC19TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



COMPELLING CHARACTER
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https://newrepublic.com/article/154618/new-american-homeless-housing-insecurity-richest-cities TWEET: @JULIACSOCIAL #NPC19



TWEET: @JULIACSOCIAL #NPC19



WE DON’T PROVIDE 
DIRECT SERVICES.
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GOOGLE SEARCH: REUNION
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STAKES
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DOORWAYS FOR WOMEN AND 
FAMILIES “Although Leila’s story is not 

unique—her happy ending is. 

1 in 4 women will be affected by 
domestic violence in their lifetime 
and approximately 75% of 
women who are killed by their 
abusers are murdered when they 
attempt to leave or after they 
have left an abusive relationship.” 

https://www.doorwaysva.org/im
pact/hear-from-our-clients/
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DESCRIPTIVE DETAILS
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“I WAS OUT THERE 
IN THE STREETS 
AND I WAS ON 
DRUGS. I WAS 

DIRTY AND SMELLY 
AND EVERYTHING.”
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CALL-TO-ACTION
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“To not have the conversation 
because of discomfort is the 
definition of privilege…

Your comfort is not at the 
center.”

~Brené Brown
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What do you want people to do?

What do they need to believe and feel in 
order to do it?

How can storytelling make them believe and 
feel that way?
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INSPIRE

Join us.

Join the movement.

Help children like Kate.

We can do this.

Let’s work to stop this.

Let’s solve this together.
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PHASE 3: SHARE THE STORIES 
ON THE BEST PLATFORMS
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YOUR STORIES ARE THE GOLD. 
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HOW TO SHARE STORIES ON YOUR 
DIGITAL PLATFORMS
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YOUR WEBSITE
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Problem

Solution

Impact 
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FEATURE YOUR 
BEST STORIES

https://www.denverrescuemission.org/stories

https://www.amirahinc.org/blog

https://www.stbaldricks.org/blog/category/real-life-
stories
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EMAIL
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REPURPOSE AND 
RECYCLE YOUR 
BEST STORIES
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Blog post

Email blast

Facebook post

Tweet

Instagram post

LinkedIn post

YouTube video 



BATTLE-TESTED TOOLS

Canva – https://about.canva.com/en_in/canva-for-
nonprofits/

WordSwag mobile app – http://wordswag.co/

Adobe Spark – https://spark.adobe.com/edu/

Animoto (video) –
https://animoto.com/business/non-profit/

Typito (video) – https://typito.com/nonprofit
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YOUR STORIES 
MAKE YOUR IDEAS 

REAL FOR YOUR 
AUDIENCE.
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ASK YOURSELF: 
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Are you telling real stories, 
or just sharing messages? 

What new insights will your 
audience gain from your 
stories?

Are they interesting?

Are they challenging 
assumptions in creative and 
engaging ways? 
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QUESTIONS?

www.JCSocialMarketing.com 

Get your copy of the Digital 
Storytelling Workbook:

Text the word 

WORKBOOK 

to 345345
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